The purpose of this study was to determine South African students ' 

the perceptions of students on social media as a lecturing tool.  the utilisation of social media by students.  the relationship between social media as a lecturing tool and the private use of social media by students.
In the next section an overview of social media networking systems, the uses of social media networking systems, as well as a review on the utilisation thereof by students, are given. The empirical findings and the discussion of the findings appear in the latter part of the paper.
LITERATURE REVIEW

Overview of Social Media Networking Systems
Defining Social Media
According to Boyd and Ellison (2008, p. 211 ) social media is defined as, "... web-based services that allow individuals to construct a public or a semi-public profile within a bounded system, articulate a list of other users with whom they share a connection and view and traverse their list of connections and those made by others within the system." Mangold and Faulds (2009, p. 357 ) on the other hand define social media or 'consumer-generated media' as, "... a variety of new sources of online information that are created, initiated, circulated and used by consumers' intent on educating each other about products, brands, services, personalities and issues."
From these definitions it is clear that social media networking systems include various online and word-ofmouth forums which also includes blogs, company-sponsored discussion boards and chat rooms, consumer-toconsumer email, consumer product or service ratings websites and forums, internet discussion boards and forums, moblogs (sites containing digital audio, images, movies, or photographs), and social networking websites, to name only a few (Mangold & Faulds, 2009, p. 358 ).
The five most popular social media networking systems used and accepted in the market, according to Larson (2012) are: Facebook with 901 million users, Twitter with 555 million users, Google+ with 170 million users, LinkedIn with 150 million users, and lastly Pinterest with 11.7 million users. Adamson (2012) are of the opinion that social media networking systems are an important tool for learning and should be used for this purpose more extensively. Due to the fact that both students and some lecturers are familiar with social media networking systems they should take advantage of this and use social media networking systems as a platform for communication, learning, and collaboration, as well as sharing ideas and topics of interest (Adamson, 2012) . In order to use social media networking systems effectively, both lecturers and students should be aware of the benefits of social media networking systems. By doing this, it will enable them to communicate with each other on a more effective, flexible, and faster way (Laffey et al., 2006, p. 270). Table 1 below summarises the ways in which social media networking systems can be implemented in teaching, as well as the benefits thereof. Picardo (2011) indicated that students' perceptions and use of technology will play a part in the use or absence of social media networking systems in tertiary institutions. The question still to be answered is, 'Do students wish to interact with their lecturers online?' The answer to this question may be more complex than it initially appears to be, as the participation of students in a social media networking system should be voluntary in order to ensure that the necessary quality of interaction and cooperation is obtained for it to improve teaching and learning (Picardo, 2011 ).
Picardo (2011) further debates that social media networking systems have the ability to challenge both lecturers and students to interact and collaborate successfully via this medium, meaning that when it comes to academia, students do not feel comfortable with the degree of transparency needed in order for the social media networking systems to be effective.
The first construct is 'perceived usefulness' which is described according to Davis (1993, p. 477) as, "... the degree to which an individual believes that using a particular system would enhance his or her job performance." The second construct -'perceived ease of use' is defined as, "... the degree to which an individual believes that using a particular system would be free from effort" (Davis, 1993, p. 477) . The third construct which is 'attitude towards using' is defined as, "... the degree of evaluative affect that an individual associates with using the target system in his or her job." The fourth construct that was being tested, was that of 'system accessibility' which refers to organisational context variables, and the last construct was that of 'intention to use', which refers to the degree to which a person has created a conscious plan to perform or not perform a future behaviour (Venkatesh, 2013) .
These constructs were entrenched in the research study. The next section deals with the research methodology and the findings of the research.
RESEARCH METHODOLOGY
In determining the students' perceptions and usage of social media, a questionnaire was developed for this study. The questionnaire mostly incorporated questions that are of quantitative nature. The questionnaire was issued to students and a total of 198 usable responses were received.
The demographic profile of the respondent group is presented in Table 2 below. The majority of students (29.80%) were between 18 and 24 years of age. The gender split for the respondent group is female dominated (63%). Most of the respondents are African (62.63%). 
RESEARCH FINDINGS
Students' Perception and Acceptance of Social Media as a Lecturing Tool
Students' perception and acceptance of social media as lecturing tool is based on 21 statements borrowed from the Technology Acceptance Model (TAM). Respondents were asked to rate the 21 statements on a seven point Likert scale (1 being "Strongly disagree" and 7 being "Strongly agree"). The 21 statements are structured as five sub-constructs, 'perceived ease of use'; 'perceived usefulness'; 'attitude towards using'; 'intention to use' and 'system accessibility'.
For each sub-construct a mean was calculated to assess the level of agreement among sub-constructs. The following table shows the means and standard deviations. The sub-construct 'ease of use' was considered most important with a mean of 4.98, while 'intention to use' was considered least important with a mean of 4.44. However, the means were closely distributed indicating a general agreement on the importance of all the sub-constructs. The standard deviations are fairly high, indicating variation in agreement among sub-constructs.
Reliability of the Sub-Constructs
Reliability is the consistency of the measurement, or the degree to which an instrument measures the same way each time it is used under the same condition, with the same subjects. The Cronbach's alpha for the five subconstructs all yielded high Cronbach's alpha values (> = 0.80) indicating good reliability. The table below represents the Cronbach's alpha values of each of the five sub-constructs, please note that 'system accessibility' is the only one item and cannot be tested for reliability.
Table 4: Cronbach's Alpha Value of Sub-Constructs
The individual Cronbach's Coefficient Alpha value of each dimension is used as a measure of the reliability of the tested dimension. A reliable Cronbach's Coefficient Alpha value validates that the individual items of a dimension measured the same dimension (concept) in the same manner (or consistently).
The Utilisation of Social Media by Students
To determine the utilisation of social media, respondents were asked to indicate the hours of usage per week in categories (no usage, 0-5 hours, 6-10 hours, 11-15 hours, 16-20 hours, and more than 21 hours). The social media platforms were included in the study are Facebook, Twitter, MySpace, LinkedIn, and Pinterest. The following table demonstrates the usage of social media.
Sub-Construct
Cronbach Most respondents used social media between 0 and 5 hours per week. Twitter and Facebook seems to be used more than the others social media networking systems.
The following share chart produces a visual representation of the hours per week. 
Profiling the Usage of Social Media by Respondents
The biographical variables age, gender, and population group were tested against the usage of social media. Only age group showed significant differences in usage.
Comparison of the Respondent's Usage of the Social Media Types
Chi-Square tests were used to test for association between usage and the biographical variables. The purpose of a Chi-Square test is to test if any significant association exists between usage and a biographical variable.
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The following share chart produces a visual representation of the association between usage and age group.
Figure 2: Association between Usage and Age Group
From the Chi-Square tests probability values (p-values) were produced. A 'p-value' smaller than 0.05 indicates a significant association between the biographical variable and usage at a 95% level of confidence. The significant differences are shown in the table below. A significant association exists between age group and Facebook usage. Clearly the proportion of students that use Facebook is much lower for respondents 40 years and older (13/23 = 56.52%) than the other age groups (18-24 years: 53/61 = 86.89%, 25-29 years: 40/50 = 80%, 30-34 years: 27/35 = 77.14%, and 35-39 years: 27/31 = 87.10%).
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Relationship between Views on Social Media as a Lecturing Tool and the Private Use of Social Media by Students
In order to explore the relationship between views on social media as a lecturing tool and the private use of social media by students, the overall usage was calculated by coding all the students that used any of the social media type as 'use' and students that didn't use any of the social media types as 'do not use'. The findings revealed that 23.01% of students didn't use any social media. The figure below illustrates the 'use' and 'do not use' levels of social media. 
Social Media
Figure 3: Social Media Usage
A multivariate analysis of variance (MANOVA) will be used in order to explore the differences between the different sub-constructs mean scores of students 'using' and 'not using' social media.
The profile plot from the MANOVA shows the least square means, as shown in the figure below. Table 9 below represents the differences between the different sub-constructs mean scores of students 'using' and 'not using' social media. From the table and profile plot, it is clear that the students who 'do not use' social media has lower scores on all the sub-constructs than the students 'using' social media. This indicates that students who 'do not use' social media see less importance in the use of social media than students who 'use' social media.
In order to determine whether differences between the means of the students 'using' social media and students 'not using' social media are statistically significant, separate independent T-tests were conducted for each sub-construct. The distributions of the constructs were tested for normality. Because the sub-constructs were not normally distributed, nonparametric Wilcoxon tests were used instead of T-tests. These are shown in the table below. From the Wilcoxon analyses the probability values (p-values) were produced. A 'p-value' smaller than 0.05 indicates a significant difference of the sub-construct tested for the respondents privately 'using' or 'not using' social media at a 95% level of confidence.
Only significant differences are shown in the table below. Significant differences between the students 'not using' social media and students 'using' social media exists for the sub-constructs 'ease of use', 'attitude', 'intention to use' and 'system accessibility' at a 95% level of confidence.
CONCLUSION
Due to the fact that technology changes daily, people, specifically students, are more enabled to become informed and aware of the different types of technological systems as opposed to a few years ago. The use of the internet has further enabled many people, students, and institutions around the world to communicate more effectively with each other on specific topics and issues at any point in time (Mangold & Faulds, 2009, p. 357) . Therefore, it becomes evident that the use of social media networking systems among tertiary institutions does not only make communication easier between them and the students, but it can also add a lot of value in encouraging discussions between and among students, as well as addressing administrative issues (Moran et al., 2011, p. 4; Adamson, 2012) .
The findings of the study revealed that social media was used more for social purposes than work purposes. Mostly, social media is used between 0 and 5 hours per week. Facebook is the most used social media application.
